J J[Vs1CTe M ol UI/UX DESIGN & FULL CONTENT PLAN 2026
¢ “Pon gian héa van hanh. T6i da hda tang trudng.” « Thiét Ké 9 Page Templates & Noi Dung 46 URL

01. Design System & UI 02. Wireframe 9 Templates 03. Copy Trang Cho (10 Sec) 04. Noi Dung 5 Try Cot & 22 Dich Vu

05. Nganh Hang, Case & Briefs 06. Tech Stack & 4 Sprints Tai PDF Ban Thiét Ké « Sitemap & SEO « Brand Book

Ké Hoach Thiét Ké Website Toan Dién & Bo
N6i Dung Chi Tiét 46 Trang jungo.vn

Tai liéu dac ta thiét ké giao dién Editorial Luxury & Soft Structuralism (Thé Bento Double-Bezel, Nit bAm Button-in-
Button, Quy dao 360° Velocity Orbit), ban vé Wireframe cho toan bd 9 Nhém Giao Dién va Bd Copywriting chi tiét
tiing Section cho toan bd 46 URL trén hé théng https: //jungo.vn — tich hgp 100% s6 liéu bao gia ti 22 Tab
Google Sheets clia Cong ty TNHH Thucng mai Pién ti DIC ECOM (MST: 0111430199).

9 Templates 22 Dich Vu L3 PageSpeed 95+

Chuan hoa toan bd 46 URL Trang chu AIDA/PAS chuyén dbi cao DPay du SOW, Bang gia, Qua tang, Next.js 15 + Tailwind v4 + WCAG 2.2
FAQ



file:///C:/Users/1/Downloads/Skill01/Skill01/jungo_brandguide_stitch/JunGo_Website_Design_And_Content_2026.pdf
file:///C:/Users/1/Downloads/Skill01/Skill01/jungo_brandguide_stitch/sitemap_jungo_vn.html
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GROWTH MARKETING PARTNER

Phap nhan chu quan: DIC ECOM (MST: 0111430199)
Founder & CEO: Mr. Nguyén Thién Bao (096.6672.492)
Co-Founder: Mr. Tran Viét Hoa (0396.371.626)

Van phong Ha Noi: S6 134 Mai Anh Tuan, Déng Pa, HN

CHUONG 01 - UI/UX DESIGN SYSTEM & HAPTIC MICRO-AESTHETICS

Hé Thong Design Tokens 60-30-10 & Kién Tric
Component Cao Cap



Phong céach Editorial Luxury két hop Soft Structuralism: nén kem
nga am ap B2B, thé Bento 2 tang vién co khi (Doppelrand), nat bam
doéng hoc 16ng nhau va quy dao 360°.

60% CANVAS

Warm Ivory Cream
Nén toan trang diu mat, sang trong chuan Editorial B2B

SURFACE CORE

Pure White

LGi thé Bento (Inner Core), Bang gia, Form Brief

30% AUTHORITY

Growth Forest Green
Wordmark, Header phu, Tru cét chién ludc 4x4x4

30% STRUCTURE

Obsidian Charcoal
Tiéu dé H1/H2, Dark Sections, Header & Footer B2B

#FBF7EF

#FFFFFF

#OF3D23

#111315




10% CTA GOLD

10% VELOCITY #16A34A

Velocity Emerald
Quy dao tang trudng 360° Chi s6 +353% GMV, ROAS

% UI PATTERN 01: DOPPELRAND CARD +353% GMV

Kién Tric Thé Bento 2 Tang Vién ("Double-Bezel")

Loai bd hoan toan dudng vién 1px don diéu. Thé cau tao gém Vé ngoai (Outer Shell) p-2 rounded-[28px] bg-obsidian/[0.04] &m sat Li trdng (Inner Core)
rounded-[20px] bg-white shadow-sm tao chiéu sau cd khi cao cap

Outer: rounded-[28px] p-2 ring-1 ring-black/5
Inner: rounded-[20px] bg-white shadow-1lg

% UI PATTERN 02: KINETIC CTA CRO +38% CTR

NuUt Bam "Button-in-Button" Pill CTA



Nut chuyén déi chinh bo tron vién thuéc (rounded-full), I6ng bén trong mot vién bi tron ¢ khi chira mii tén diéu hudng. Khi ré chudt, vién bi déi sang nén den
Obsidian va trugt chéo 45°.

KHAM BENH GIAN HANG 0P CUNG FOUNDERS »

DUTOAN NGAN SACH & TiNH ROAS (30S)

Hé Thong Tam Hgp Chit & Quy Pao 360°

o Plus Jakarta Sans (700/800): Display H1 (48-64px), H2 (32-44px), H3 (20-26pX).
« Inter (400/500/600): Body Copy (15-18px, line-height 1.65) t6i uu doc lau.
 JetBrains Mono (700): Sé liéu tai chinh P&L, Bang gia, Chi s6 ROAS 17.19x.

P&L 4x4x4
Hién thi bang JetBrains Mono 700

GLOBAL NAVIGATION ARCHITECTURE (3-CLICK RULE)
Thiét K& Mega-Menu 4 Cot Thong Minh & Thanh Chuyén Pai NGi (Sticky B2B Bar)

Toi da 3 Clicks téi moi trang L3

COT 1: 5 TRU cOT DICH VU



01. E-Com Enabler NGi San: Van hanh Shopee/TikTok/Lazada (7M-8.5M), Setup Shop (5M-6.5M), Lén Mall (5M).
02. Performance Ads: Google Ads (GA1-VIP), Meta Ads (FAT-VIP), TikTok Ads GMV Max.

03. Social & Web SEO: Fanpage (8M-12M), TikTok DN (45M-54M), Web SEO (8M-12M), Thiét ké Web (15M).

04. Creative & Media: Nhan dién (5M-70M), Short Video (7.5M-20M), Chup anh Studio.

05. KOC Affiliate MCN: Goi 15-50 KOC Free Cast (3M-7M), KOC C6 Cast (15%-20%).

COT 2: 3 GOI TURNKEY BUNDLES

¢ Géi 1: Kickstart Growth (0—1): Setup 2 san + Nhan dién Startup + Web + B anh. Tron g6i 38M - 45M (Tiét kiém 20%).
. Géi 2: Scale-Up Revenue (1—-10) %: Van hanh 2 san + Ads GA2/FA2 + 25 KOC + 10 Short Video. 24M - 29M/thang + 2-3% Rev.
iy Goi 3: Market Leader (10—-100): Van hanh Mall + Ads VIP + Kénh TikTok 25 clip + 50 KOC. 68M - 95M/thang + 3-5% Rev.

COT 3: 5 NGANH HANG & BAO CHUNG

A Thdi Trang: Sugal Studio (0—400M), Grams Label (+418%), Iris (ROAS 17.19x).
@, Gia Dung & Bép: Hannah Seyo (+353% GMV), HMH Bosch (+256%).
A My Pham & Dugc My Pham: Decumar, Linoa.

FMCG & Thuc Pham: Sita ZinZin, VGreen, Siia Ba Vi.

Me & Bé: Morinaga, WHP.

COT 4: FAST-TRACK BRIEF & CRO

S6 hda hoan toan 4 mau Brief Excel thanh céng cu chan doan & thu Lead B2B tu déng:

o Kham bénh Gian hang San (Tab A1)

« Brief Booking KOC & Deal List

e Brief Truyén thong & Performance Ads
e Brief San xuat Short Video

Sticky Bottom Bar: [Kham Shop 0d] ¢ [Dy Toan 30s] ¢ [Zalo 096.6672.492]




CHUONG 02 « WIREFRAME KIEN TRUC 9 NHOM GIAO DIEN (PHU 100% 46 URL)

Ban Vé B6 Cuc Ul/UX Cho Toan Bo 9 Page Templates

Méi URL trong 46 URL cla Sitemap dudc anh xa vao 1trong 9 mau
giao dién chuan hda, ddm bao tinh déng b thuong hiéu va t6i uu ty
|& chuyén d6i B2B.

Trang Chu Flagship (10 Sections AIDA/PAS)

. Top Bar & Sticky Header: Mega-menu 4 cdt + 2 CTA ndi bat.

. Hero Split/Bento: H1 Tuyén ngén + 4 Bento Proof Cards (90% Tai ky, +353% GMV, ROAS 17.19x, 430.7M/ngay).
.18+ Brand Marquee: ZinZin, Hong Ha, HMH Bosch, Hoa Phat, Decumar...

. PAS Pain Points: 4 cai bay khién DN cang ban cang 6.

. Tam Giac 4x4x4 & 6 Budc Brandformance: Sg dé tudng tac.

. Bento Grid 5 Tru Cét: Tém tat 22 dich vu + khung gia minh bach.

. 3 Gai Turnkey Growth Bundles: Kickstart, Scale-Up, Market Leader.

. Interactive ROI & Cost Simulator: Kéo chon dich vu & tinh P&L.

. 5 Case Studies Before/After: Hannah Seyo, Sugal, HMH, Grames, Iris.

10. 2 Co-Founders + Revenue Sharing (2-5%) + FAQ + Lead Form.

© 00 N O o b W N P

Schema: Organization + WebSite + FAQPage

ve-3ungas
Cum Vé JunGo, 2 Co-Founders & M6 Hinh 4x4 x4

¢ URLs: /ve-jungo/, /ve-jungo/doi-ngu-sang-lap/, /ve-jungo/mo-hinh-4x4x4-brandformance/, /ve-jungo/tuyen-dung/.
« Section 1: Hero tuyén ngon dinh vi Growth Marketing Partner & Phap nhan DIC ECOM (MST 0111430199).
« Section 2: H6 sa thuc chién CEO Nguyén Thién Bao (>10 nam Ecom Enabler) & Co-Founder Tran Viét Hoa (>8 ndm Performance Ads, quan ly 2,2 ty/thang).



« Section 3: S6 do tuong tac 3 dinh Tam giac 4x4x4 + 6 budc Brandformance + Khung 7 nhédm viéc van hanh hang ngay.

« Section 4: V&n hoa "S6 liéu 1én tiéng" & 3 vi tri tuyén dung tai 134 Mai Anh Tuan.

Schema: AboutPage + Person (Founders E-E-A-T)

*/dich-vu/" & 5 Hubs
Hub Dich Vu Téng & 5 Tru Cot Pillar Hubs L2

¢ URLs: /dich-vu/ + 5 trang Pillar L2 (ecom-enabler-noi-san, performance-marketing-ads, social-channel-growth, creative-branding-media, koc-
affiliate-mcn).

» Section 1: Hero Pillar dinh vi vai trd tru c6t trong hé sinh thai.

« Section 2: Ma tran diéu hudng cac dich vu con L3 kém gia niém yét.

« Section 3: Bang so sanh 3 Goi Turnkey Bundles lién quan.

« Section 4: Quy trinh phéi hgp 5 budc & Cam két SLA/KPI.

 Section 5: Case Study chu luc cua tru cét + Form Brief chuyén biét.

Schema: Service + ItemList + BreadcrumbList

Trang Chi Tiét Dich Vu L3 (Chuyén Héa 22 Tab Sheets)

. Hero Dich Vu: H1 chudn SEO + Subheadline + Mini Proof Bar.

. Nb6i Pau Thuc Té: 3-4 diém nghén khién DN tu lam that bai.

. Bang Gia Minh Bach & Qua Tang: D{ liéu chinh xac 100% ti Google Sheets (bao gdm cd ché Revenue Sharing 2-5% hodc Qua tang GA/FA).
. Scope of Work (SOW): Bang hang muc céng viéc & dau ra nghiém thu.

. Quy Trinh 5 Budc & Tiéu Chuan Ky Thuat.

. Case Study Bao Chiing Thuc Chién Cung Dich Vu.

. FAQ Chuyén Sau (Schema FAQPage) + Fast-Track Brief Form.

N O o b 0N PP



Schema: Service + OfferCatalog + FAQPage

TEMPLATE T5 (6 URLS) */giai-phap/*°
V. 1 4 - 9, . . ~

Giai Phap Tang Trudng Theo 5 Nganh Hang Mui Nhon

« URLs: /giai-phap/ + 5 nganh: Thai trang, Gia dung & Bép, My phdm, FMCG, Me & Bé.

« Section 1: B4c thu hanh vi mua sdm & rao can riéng ctia nganh (Vi du: Hoan hang thédi trang, van chuyén céng kénh gia dung, kiém duyét gidy t& my pham).

« Section 2: Ma tran 4P May Do (Product SKU Phéu/Lai, Price, Place Da kho, Promotion).

« Section 3: T6 hgp dich vu khuyén nghi & Case Study cung nganh (Hannah Seyo, HMH, Sugal, Decumar, ZinZin, Morinaga).

Schema: Service + Industry Case Proof

oang-gia/
Trung Tam Bang Gia & B6 Du Toan Chi PhiTudng Tac

« URLs: /bang-gia/, 4 trang bang gia chuyén dé & /bang-gia/du-toan-chi-phi/.
« Section 1: Bang so sanh 3 Goi Turnkey Growth Bundles (Tiét kiém 20%).
e Section 2: Bang tra clu nhanh toan bd 22 hang muc dich vu |é theo 5 tab tru cét.

« Section 3: Interactive Cost & ROAS Simulator: Cho phép tich chon dich vu, kéo thanh muc tiéu GMV, tu ddng tinh téng phi, chiét khdu géi, qua tang kém va xuat PDF
bao gia.

Schema: PriceSpecification + SoftwareApplication

Cong 4 Brief Tudng Tac S6 Hoa Tur 4 Tab Excel

e URLs: /brief-online/ + 4 céng: van-hanh-san (Tab A1), booking-koc (Tab Brief Aff & Deal List), truyen-thong-branding (Tab Brief TT), short-video (Tab
Brief Video).



« Kién truc Multi-Step Wizard (3 budc chéng rgi rét Lead):

1. Budc 1 (Low Friction): Nhap Link Shop/Web, Nganh hang, Muc tiéu.

2. Budc 2 (Diagnostic): Chon néi dau, s6 lugng SKU, ngan sach du kién.

3. Budc 3 (Reward): Nhap SDT Zalo nhan Bao cdo Audit 24 tiéu chi trong 24h.

CRO Target: Ty 1& hoan thanh Form > 28%

Thu Vién & H6 SA Case Studies Thuc Chién Before/After

* URLs: /case-studies/ + 5 du an: Hannah Seyo (+353% GMV), HMH Viét Nam (+256%), Sugal Studio (0—400M), Grams Label (+418%), Iris Clothes (ROAS 17.19x).
« Cau tric 4 phan chuan B2B:

1. Hero 4 Bento Metrics: Tang truéng GMV, ROAS, CIR, Thdi gian.

2. B6i canh & Biém nghén (Before): Hién trang trudc khi gip JunGo.

3. Gidi phdp 4x4x4 Thuc thi: Ma tran SKU, Perfect Store, Ads, KOC.

4. Biéu do két qua (After) & Anh chup Dashboard thuc té.

Schema: Article + Review / CaseStudy

Jotoa/c & *flien-he/
Blog Tri Thirc Topic Cluster & Trang Lién Hé 1:1

e URLs Blog: /blog/ + 4 chuyén muc (Van hanh San, Performance Ads, KOC Affiliate, Branding & Video).
« Banh da Internal Link 3 chiéu: M&i bai Blog gén san 1 hop CTA dan vé Trang dich vu L3 + 1 Case Study cung nganh + 1 Widget Dy toan chi phi.
« Trang Lién Hé (/lien-he/): Théng tin phap nhan DIC ECOM, Ban dé Google Maps 734 Mai Anh Tudn, P6éng Pa, Ha Néi, Hotline 2 Co-Founders & Lich hen 1:1.

Schema: BlogPosting + LocalBusiness



CHUONG 03 + BO COPYWRITING HOAN CHINH TRANG CHU ( HTTPS://JUNGO.VN/)

No&i Dung Chi Tiét 10 Sections Trang Chi Chuan AIDA / PAS

SECTION 01 & 02 - HERO & 4 BENTO PROOF CARDS Above The Fold

[TOP BAR]: ¢ Chuvdng trinh Kham bénh Gian hang TMDT 0d danh cho 20 Thuong hiéu dau tién trong thang | Tryc tiép Audit béi CEO Nguyén Thién Bao

H1: Don Gian Hoéa Van Hanh. Téi Da Héa Tang Trudng Doanh S6 Pa Kénh.

Subheadline: JunGo hgp nhat nang Iuc Van Hanh Gian Hang Noi San (Shopee, TikTok Shop, Lazada) va Tiép Thi Chuyén Déi Ngoai San (Google Ads, Meta Ads, KOC
Affiliate, SEQ) theo mé hinh P&L 4x4x4 ("C4 16, khéng 16"). Gilp doanh nghiép giai phéng ngudn Iuc van hanh, kiém soat chat ché chi phi quang céo va bt pha doanh
thu bén viing.

90% Tai Ky +353% GMV
Ty & khach hang gia han hgp ddng sau giai doan déng hanh thuc té. Tang trudng sau 3 thang (Du an gia dung Inox Hannah Seyo: 150M — 680M/thang).

ROAS 17.19x

Ky luc hiéu suat quang cao ndi san Shopee nganh Thdi trang (Iris Clothes). Doanh sé dinh ghi nhan trong 24h Mega Campaign khéng nghén van hanh.

SECTION 03 & 04 - 18+ DOI TAC & 4 BAY DPOT TIEN TMPT Problem & Agitation

18+ Thuong hiéu déng hanh: Siia ZinZin, VPP Hong Ha, Thiét bi bép HMH (Bosch, Reginox), Bién may Hoa Phat, Sugal Studio, Grams Label, Iris Clothes, Sita Ba Vi,
Decumar, Hannah Seyo, TLC Lighting, Phéan bén Ca Mau, Morinaga, VGreen, Linoa, Forever Bedding...

H2: 4 Cai Bay Van Hanh Khién Doanh Nghiép "Pat Tién" Trén San Nhung Bién Ldi Nhuan Bang Khdng



By 01— D6t tién chay Ads mu quang khi chua chuan héa Shop: Trang san pham sg sai, CR < 1.2% khién CIR vot 1én 20%-35%, an cut bién lai.
B4y 02 — Van hanh thu céng dinh Sao Qua Ta & Khéa gi6 hang: Giao tré, phan héi cham, vi pham tit khda cdm trén TikTok Shop ngay dip Mega Sale.
« Bdy 03 — Thué 5 déi lé réi rac dd 16i cho nhau: Bén chay Ads, bén dung clip, bén lam anh khéng ai chiu trach nhiém vé chi sé P&L cubi cling.

« Bady 04 — Ao tudng GMV, mu m& chi phi an: Khong tinh phi san (8%-15%), thué (1.5%-2%), voucher va ty 1& hoan hang (8%-15%), cang ban nhiéu don cang am vén.

SECTION 65 & 06 * TAM GIAC 4x4x4 & 5 TRU COT DICH VU Methodology & Solutions

H2: Quan Tri TMDT Bang M6 Hinh 4x4x4 ("C4 L3i, Khdng L6") & 6 Budc Brandformance

4 Nguyén Tac Kénh 4 Trong Tam SKU 6 Budéc Brandformance

1. Bao phu toan dién 1. Volume (Phéu kéo khach) Muc tiéu kép — Insight 360° — Déng bd Brand — Diém
2. Tang trudéng déc lap 2. Transaction (Xoay vong) cham CRO — Pa kénh — Téi uu P&L tuan.

3. C6 18i, khéng 16 3. Margin (Bién lai nu6i b6 may)

4. Can bang Ludng & Chét 4. Specialty (Pdc quyén)

Bento Grid 5 Tru c6t: (1) E-Com Enabler NGi San (Setup 5M-6.5M, Mall 5M, Van hanh 7M-8.5M + 2-5% Rev); (2) Performance Ads (Google GA1-VIP, Meta FA1-VIP, TikTok
Ads); (3) Kénh S6 & SEO (Fanpage 8M-12M, TikTok DN 45M-54M, Web SEO 8M-12M, Thiét ké Web 15M); (4) Creative & Media Studio (Nhan dién 5M-70M, Short Video
7.5M-20M, Chup anh); (5) MCN Booking KOC Affiliate (15-50 KOC Free Cast 3M-7M, KOC C¢ Cast 15%—-20%).

SECTION 07 - 10 - BUNDLES, FOUNDERS, REVENUE SHARING & FAQ Risk Reversal & Conversion

3 G6i Turnkey Growth Bundles: Kickstart (8-1) 38M-45M tron géi | Scale-Up (1-18) * 24M-29M/thang + 2-3% NMV | Market Leader (10-100) 68M-
95M/thang + 3-5% NMV.

Bao chiing tif 2 Co-Founders: Truc tiép diéu phoi bdi Mr. Nguyén Thién Bao (>10 nd&m E-Com Enabler, cuu PM Novaon/Inception, Trudng phong Sapo/Casmedia) va Mr.
Tran Viét Hoa (>8 nam Performance Ads, quan ly ngan sach 2,2 ty/thang, cuu Marketing Manager Surfacecity 620M Ads — 8 ty doanh thu).

Cam két Thép Revenue Sharing (2% - 5% NMV) Bao Vé Nhan Hang:



« Pat <50% KPI hodc Chi phi Ads/Doanh thu (CIR) vugt qua 5% ké hoach: 0% Hoa héng.
« Dat 50%-89% KPI (CIR < 5%): 2% NMV | Dat 90%-100% KPI: 3% NMV | Vudt >100% KPI: 5% NMV.

CHUONG 04 « DAC TA NOI DUNG CHI TIET CUM VE JUNGO & 22 DICH VU L3 (TU 22 TAB SHEETS)
Ma Tran N6i Dung, Pham Vi Cong Viéc (SOW) & Bang Gia
31Trang Dich Vu

BIEU PHI NIEM YET & CAM KET /

NHOM / URL SLUG

TIEU PE H1 & DINH VI TRANG

PHAM VI CONG VIEC COT LOI (SCOPE OF WORK - SOW)

QUA TANG (CHUAN SHEETS)

/ve-jungo/
KW: gidi thiéu jungo

/ve-jungo/doi-ngu-
sang-lap/
KW: nguyén thién bao

jungo

/ve-jungo/mo-hinh-
4x4x4-
brandformance/

KW: mé hinh 4x4x4

brandformance

DéiTac Pong Hanh Tang
Trudng TMDT Da Kénh Danh
Cho Doanh Nghiép Thuc
Chién

Hai B& Oc Thuc Chién Diang
Sau Chién Ludc Tang Trudng
CuaHang Tram Gian Hang
TMDT

M4 Hinh Tam Giac Chién Ludc
4x4x4 & 6 Budc Trién Khai
Brandformance Déc Quyén

Cau chuyén thuong hiéu x6a bo dut gay Noi san & Ngoai san;
Théng tin phap nhan CONG TY TNHH TMBT DIC ECOM (MST
0111430199, TK MB Bank 635333999); 3 Gia tri cét 16i; Mang Iudi
18+ thuong hiéu.

H6 sa CEO Nguyén Thién Bao (>10 nam Ecom Enabler, cyu
Novaon, Inception, Sapo, Casmedia) & Co-Founder Tran Viét Hoa
(>8 nam Performance Ads, quan ly 2,2 ty/thang, Surfacecity
620M—38 ty).

Dién giai chi tiét 3 dinh Tam giac 4x4x4 (4 Nguyén téc phan phéi,
4 Trong tdm SKU Volume/Transaction/Margin/Specialty, 4 Cau hoi
chién lugc) + 6 budc Brandformance + 7 nhém viéc van hanh.

90% Khach hang tai ky <« Xuat

héa don VAT 8% day do

Tryc ti&p 2 Founders tham
dinh P&L & diéu phoi du an

Triét 1y P&L: "C6 1di, khodng

16" - Kiém soat CIR < 5%



NHOM / URL SLUG

TIEU DE H1 & DINH VI TRANG

PHAM VI CONG VIEC COT LOI (SCOPE OF WORK - SOW)

BIEU PHI NIEM YET & CAM KET /

QUA TANG (CHUAN SHEETS)

/ve-jungo/tuyen-
dung/
KW: tuyén dung jungo

/dich-vu/ecom-
enabler-noi-san/
HUB TRU COT 1

/dich-vu/van-hanh-
shopee/
Tab: Van hanh San

/dich-vu/van-hanh-
tiktok-shop/
Tab: Van hanh San

/dich-vu/van-hanh-
lazada/
Tab: Van hanh San

/dich-vu/setup-
gian-hang-shopee/
Tab: Setup San

/dich-vu/setup-
gian-hang-tiktok-
shop/

Tab: Setup San

/dich-vu/1len-
shopee-mall/

Gia Nhap JunGo — NgiNhiing
Chuyén Vién Thuc Chién Cung
Chia Sé Thanh Qua Tang
Trudng

Dich Vu E-Commerce Enabler
Toan Dién: Chuan Héa & Blng
N& Doanh S& Trén San TMPT

Dich Vu Van Hanh Gian Hang
Shopee Tron Géi — Téi Uu
Quang Cao, Cam Két Doanh
Sé

Dich Vu Van Hanh TikTok Shop
Tron G6i — Bung N3 Doanh S8
Cung Shoppertainment

Dich Vu Van Hanh Gian Hang
Lazada Chuyén Nghiép — TGi
PaHdéa Phan Khiac Chinh Hang

Dich Vu Setup Gian Hang
Shopee Chuan SEO — Xay
Dung Nén Méng Perfect Store

Dich Vu Setup Gian Hang
TikTok Shop Chuan SEO — Tai
Uu Gid Hang Chuyén P3i Cao

DichVuNJp H6 SGLén
Shopee Mall Tron G6i — Xac

V&n hoa "S6 liéu 1én tiéng" tai van phong 134 Mai Anh Tuén (view
hé Hoang Cau); 3 vi tri m& dan: Senior E-Com Account,
Performance Ads Specialist, Media & KOC Booking Executive.

Téng quan 4 mang ndi san: Setup Perfect Store, Ndp ho s 1én
Mall, Van hanh tron goi Shopee/TikTok/Lazada, Pay Mega
Campaign & lam viéc truc tiép cung KAM/BD san.

Tao khuyén méi in-shop (Voucher, Follower, Deal séc, Combo),
Flash Sale, t6i uu SEO SKU chay Ads, t6i iu Shopee Ads theo

ngay, lam viéc véi KAM Shopee, dinh hudng Live/Video & bao cao

P&L tuan.

Chuén hda gid hang tranh vi pham policy, dinh hudng kich ban
Short Video chuyén déi, khung kich ban Livestream 2-4h, lap

Deal List & diéu phdi KOC Affiliate, chay Video/Live/GMV Max

Ads.

Thiét ké Store Builder chudn LazMall, t6i uu Lazada Search
Algorithm, cai dat Lazada Bonus & Flexi Combo, dang ky Mega
Campaign, t6i uu Sponsored Discovery/Display & da kho 3 mién.

Dang tai 15-100 SKU chuan SEO (1 anh bia + 5 anh thanh
phan/SKU); Thiét ké 1 Khung Frame + 5 Banner Mobile/PC (Gi6i
thiéu, KM, Ngang, Chu dao, Chinh sach) + 5 Icon danh muc; Cai
dat Marketing In-shop.

Dang tai 15-100 SKU vugt bd loc Al kiém duyét tif nglf cdm cua
TikTok; Thiét ké Khung Frame & bd anh san pham; Cai dat
Voucher tan thu, Flash Sale & cau hinh van chuyén chuan trong
lugng.

Ra soat DKKD, Gidy dang ky nhan hiéu/Uy quyén, Cong bo chéat
lugng; Cai thién chi sé van hanh (Chat 285%, Danh gia 24.0, Sao

Thu nhap 14M - 35M/théng
(Ludng cUng + % Revenue
Sharing)

Setup: 5M-6.5M < Mall: 5M -
Van hanh: 7M-8.5M/th + 2-5%
NMV

7.000.000d - 8.500.000d/thang
+ Hoa hong 2% (50-89% KPI),
3% (90-100%), 5% (>100% KPI,
CIR < 5%)

8.000.0004 - 8.500.000d/thang
+ Hoa hong 2% - 5% NMV (Piéu
kién CIR < 5% ké hoach)

7.000.000d - 8.500.000d/thang
+ Hoa hong 2% - 5% NMV

Goi 15 SKU: 5.000.000d (5.4M
sau VAT, 7-14 ngay)

Goi 100 SKU: 6.500.0004
(7.02M sau VAT, 21-30 ngay)

Goi 15 SKU: 5.000.000d (7-14
ngay)

Goi 100 SKU: 6.500.000d4 (21-
30 ngay)

Tron go6i: 5.000.0004 / gian
hang (Cam két dong hanh tdi



NHOM / URL SLUG

TIEU DE H1 & DINH VI TRANG

PHAM VI CONG VIEC COT LOI (SCOPE OF WORK - SOW)

BIEU PHI NIEM YET & CAM KET /

QUA TANG (CHUAN SHEETS)

Tab: Lén Mall

/dich-vu/len-
tiktok-shop-mall/
Tab: Lén Mall

/dich-
vu/performance-
marketing-ads/
HUB TRU COT 2

/dich-vu/quang-cao-
google-ads/

Tab: Google Ads (GAl-
VIP)

/dich-vu/quang-cao-
facebook-ads/
Tab: FB Ads (FA1-VIP)

/dich-vu/quang-cao-
tiktok-ads/
Tab: TikTok Ads

Lap Vi Thé Thuang Hiéu Chinh
Hang

Dich VuNdp H6"Sd Lén TikTok
Shop Mall — Khang Dinh Vi Thé
Nhan Hang Chinh Hang

Dich Vu Quang Cao Chuyén
P3&ibaKénh (Performance
Ads) — TéiDa Héa ROAS & Lgi
Nhuan

Dich Vu Quang Cao Google
Ads Chuyén béi Cao (Search,
Shopping, GDN, YouTube)

Dich Vu Quang Cao Facebook
/ Meta Ads Thuc Chién — But
Pha Don Hang & Khach Tiém
Nang

Dich Vu Quang Cao TikTok Ads
& GMV Max — Thic Day
Doanh Sé Gié Hang &
Livestream

qua ta = 0); Pai dién ndép hd sa va theo ddi t6i khi nghiém thu
nhan Mall.

Kiém tra chiing ti thuang hiéu, gidy kiém dinh nganh hang, t6i uu
ty 1& hy/hoan don va diém vi pham shop; Nop hé sd tham dinh
TikTok Shop Mall trong 15-30 ngay lam viéc.

Hop nhat Google Ads, Facebook/Meta Ads va TikTok Ads theo
chién lugc "First See - First Choice"; Thiét 1ap Tracking GA4,
GTM, Pixel CAPI; Kiém soat chat ché CPA, CIR & ROAS.

Phan tich tif khda chuyén déi, cau truc tai khoan chudn Google,
t6i Uu Google Merchant Center & Shopping Feed, Remarketing
GDN/YouTube, loc click o va téi uu diém chat lugng (Quality
Score 8-10/10).

Lap ké hoach Media Plan, xay dung ma tran Content/Creative A/B
Testing, chay Tin nh&n/Chuyén déi Web/CPAS dan vé Shopee, cai
dat kich ban Chatbot chét don tu dong.

Trién khai Video Shopping Ads (VSA), Live Shopping Ads (LSA),
Product Shopping Ads va thuat toan GMV Max; Két hgp Spark
Ads day céc video review cua KOC cé ty 1é ra don cao nhat.

khi nghiém thu)

Tron géi: 5.000.000d / gian
hang (Thoi gian duyét 15-30
ngay)

Kinh nghiém quan ly quy Ads
2,2 ty/thang + Tang Landing
Page & Website

« GA1 (<20M): Phi 4.000.000d
+ GA2 (20-50M): Phi 15%

« GA3 (50-100M): Phi 12% (¥
Tang 01 Landing Page)

« GA VIP (>100M): Phi 10% (i
Téng 01 LP + 01 Website)

« FA1 (<20M): Phi 3.000.000d
« FA2 (20-50M): Phi 15% (@
Tang 1 Cover)

« FA3 (50-100M): Phi 12% (1§
Tang 2 Post + 1 Cover)

« FA VIP (>100M): Phi 10% (i
Tang 1 Video + 2 Post + 1
Cover)

Kiém soat CIR < 5% k& hoach -
Phi quan 1y tu
3.000.000d/thang hodc 10%-15%



NHOM / URL SLUG

TIEU DE H1 & DINH VI TRANG

PHAM VI CONG VIEC COT LOI (SCOPE OF WORK - SOW)

BIEU PHI NIEM YET & CAM KET /
QUA TANG (CHUAN SHEETS)

/dich-vu/social-
channel-growth/
HUB TRU COT 3

/dich-vu/cham-soc-
fanpage-facebook/
Tab: Xay dung Fanpage

/dich-vu/xay-kenh-
tiktok-doanh-
nghiep/

Tab: Xay kénh TikTok

/dich-vu/xay-kenh-
tiktok-ca-nhan/
Tab: Xay kénh TikTok

/dich-vu/cham-soc-
website-seo/
Tab: Cham séc Website

/dich-vu/thiet-ke-
website/

Tab: Thiét k& bd
website

Xay Dung Kénh Mang Xa Hoi &
Website SEO — Bién Traffic
Thanh Khach Hang Thuc Té

Dich Vu Cham Séc Fanpage
Facebook & Instagram —
Chuan Héa Nhan Dién, Bot
Pha Chuyén Dai

Dich Vu Xay Kénh TikTok
Doanh Nghiép — Cam Két
3.000-10.000 Followers
Thuc Sau 3 Thang

Dich Vu Xay Kénh TikTok )
Thudng Hiéu Ca Nhan — Khac
SauNhan Hiéu CEO & Chuyén
Gia

Dich Vu Cham Séc Website &
SEO Téng Thé — Cam Két
Tang Trudng Organic Traffic
Bén Viing

Dich Vu Thiét K& Website
Doanh Nghiép Chuan Ul/UX &
SEO — Nén Tang Chuyén Déi
Vitng Chic

Hdp nhat hé théng Owned Media: Fanpage Facebook, Instagram,

Kénh TikTok Doanh nghiép/Céa nhan va Website chuan SEO Entity;

Ma tran ndi dung 3 tang (Awareness — Consideration —
Conversion).

Phan tich xu hudng & keyword, 1ap ké hoach 1-3 thang, xay dung

1bd Brand Voice, san xuat 10-20 bai viét + 10-20 anh thiét ké déoc

quyén/thang, Audit ky thuat page, quan tri Ads (goi Cao cép).

Lap ké hoach 3 thang, san xuét tron géi 25 Video/thang (Kich
ban, ekip quay may cd, dén, mic, dung hau ky), kiém duyét 100%
policy san, bé Thumbnail + Hashtag, hé trg hé sd Tich Xanh.

DPinh vi phong cach chuyén gia/lanh dao, bién kich 15-20
video/thang, dao dién hudng dan dién xuat tu nhién cling
Teleprompter (chi mat 1 budi quay 3—-4h/thang), hau ky chuyén
nghiép.

15-20 bai viét chuan SEO (1.000-2.000 tU, Unique >90%), 15-20
khung anh + 2-3 Banner/thang, khai bdo Schema JSON-LD, tu
déng hoa IFTTT, phu 200-300 MXH Entity Offpage, Google
Business & Maps.

Tu van cau truc sitemap & giao dién theo nganh; Tuy bién UI/UX
chuan Brand Guideline; T6i uu Mobile Responsive & tdc do tai
trang; Ban giao 100% ma ngudn (Source code) & Bao hanh tron
dai.

Bao chung: Hé thong SEO dat
20.000+ Organic Traffic/thang
& TikTok 600K views/clip

+ G6i Nang Cao (10 bai):
8.000.000d/thang

+ Goi Cao Cap (20 bai + Ads):
12.000.000d/thang

* Add-on Reup Instagram:
+3.000.000d/thang

« G6i Tiéu Chuéan:
45.000.000d/thang (Cam két
3K-5K follow)

+ G6i Cao Cap:
54.000.000d/thang (Cam két
5K-10K follow)

+ G6i 15 Video/théang:
20.000.000d/thang
+ G6i 20 Video/théang:
35.000.000d/thang

* Goi Nang Cao:
8.000.000d/thang (Cam két
2600 traffic)

« G6i Cao Cap:
12.000.000d4/thang (Cam két
>1.000 traffic sau 6 thang)

Tron géi: 15.000.000d (Hoan
thién trong 15-30 ngay lam
viéc, bdo hanh tron doi)
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QUA TANG (CHUAN SHEETS)

/dich-vu/creative-
branding-media/
HUB TRU COT 4

/dich-vu/thiet-ke-
nhan-dien-thuong-
hieu/

Tab: Thiét k& bd nhan
dién

/dich-vu/thiet-ke-
do-hoa-key-visuval/
Tab: Thiét ké phat
sinh

/dich-vu/chup-anh-
san-pham-concept/
Tab: Chup anh

/dich-vu/san-xuvat-
short-video/
Tab: Media Short Video

/dich-vu/koc-
affiliate-mcn/
HUB TRU COT 5

Sang Tao Thudng Hiéu &
Media Studio Thuc Chién —
Chuan Nhan Dién, Kich Hoat
Chuyén b3i

Dich Vu Thiét K& B Nhan Dién
Thudng Hiéu Toan Dién —
Nang Tam Vi Thé Doanh
Nghiép

Dich Vu Thiét Ké Key Visual
2D/3D & AnPham D6 Hoa —
Dam Nhan Dién, Kich Thich Thi
Giac

Dich Vu Chup Anh S3n Pham
Studio & Concept Thudng Mai
— T8i Uu Ty L& Nh3p Chudt
San TMDT

Dich Vu San Xuat Short Video
TikTok, Reels & Shorts — Bat
Trend Nhanh, Chdt Don Manh

Giai Phap MCN Booking KOC
& Quan Tri Mang Ludi Affiliate
— Phii Séng Review, Bung N&
GMV

Hdp nhat 4 ndng luc sang tao thuong mai: Thiét ké Bo nhan dién
thuong hiéu, Thiét ké Key Visual 2D/3D & Pack Social, Chup anh
San pham Studio/Concept va San xuat Short Video ban hang.

Nghién ctiu dinh vi, Moodboard, Big Idea Concept; Thiét ké 3-6
phuang an Logo; Quy chuan Brand Guidelines hoan chinh; Thiét
ké Key Visual & cac hang muc (ing dung (An pham, Bién hiéu, Bao
bi, Merchandise).

Thiét ké Key Visual 2D/3D chu dao chién dich, Poster su kién, Gi
12-16 anh Social Media Post, Resize & Adapt da kich thudc
(Standee, LED, Cover), Animation Video 2D (5-10s).

Chup anh san pham tach nén trdng chuan san TMBT, chup anh
phoi canh Concept nghé thuat, chup su kién doanh nghiép, goi
Media Studio Basic két hop ca bd anh va video Reels ngan.

Tron gdi 100% tu Lén kich ban phan canh (Hook 3s dau), Ekip
quay may cd chuyén nghiép, Bén Studio, Mic thu am Rode, Dién
vién/VJ (1 ngudi), Phong thu/Béi canh, Dao cu (<300k) & Hau ky.

Két néi hang ngan KOC/KOL da nganh hang; Sang loc KOC cé
GMV thuc chat; Quan tri gUi mau, kiém duyét kich ban, giam sat
gén gié hang Affiliate va cap ma chay Ads (Spark Ads).

18+ Nhan hang 16n tin dung
(Morinaga, ZinZin, HMH Bosch,
Decumar...)

« Basic: 5M-8M (3 PA Logo)

« Start Up: 20M (3 PA + 3 Ung
dung)

« Team: 40M-50M (4 PA + KV)

- Enterprise: 70M (6 PA +
Toan dién)

« KV 2D: 1.2M | KV 3D: ~2.5M
Poster: 1M | Adapt: 500k

« Pack 12-16 anh Social:
8.000.000d

e Animation 2D: 2M -
2.5M/clip

« Tach nén: 150k-200k/SP |
Concept: 200k-300k/SP

« Sy kién: 2.000.000d/budi

* G6i Basic Studio: 16M - 26M
(30-60 anh + 2-4 Reels)

* Goi 5 Video: 7.500.0004
(1.5M/clip)

* Goi 10 Video: 13.000.0004
(1.3M/clip)

+ Goi 20 Video: 20.000.000d
(1.0M/clip)

66i 15-50 KOC Free Cast (3M-
7M) & KOC Co6 Cast (Phi QL
15%-20%)
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/dich-vu/booking-
koc-free-cast/
Tab: Booking KOC

/dich-vu/booking-
koc-co-cast/
Tab: Booking KOC

/dich-vu/van-hanh-
affiliate-mcn/
Tab: Deal List KOLKOC

Gai Dich Vu Booking KOC Free
Cast (Nano / MicroKOC) —
T&i Uu Chi Phi, Phii Rong Diém
Cham

Dich VuBooking KOL / KOC
Cé Cast Chuyén Nghiép — bt
Pha Uy Tin & Doanh S& Chién
Dich

Giai Phap Van Hanh Mang Ludi
Tiép Thi Lién Két (Affiliate
MCN) & Bang Deal List

Tiéu chi KOC cam két: >2.000 Followers, GMV 30 ngay gan nhat
>30.000.000d. Lén kich ban chi tiét, dam phan, gti mau, giuc
bai, nghiém thu clip gén link gid hang Affiliate.

Tu van danh sach KOL/KOC c6 Cast (>2.000.000d/KOC) dung tép
khach hang muc tiéu; Dam phan gia géc tét nhat; Soan thao hgp
dbéng, kiém soat kich ban, ban quyén hinh anh chay Ads va bao
cao nghiém thu.

Thiét 1ap cau truc gia 5 tang kiém soat Igi nhudn & hoa héng
Affiliate m&/muc tiéu; Xay dung bang Deal List SKU phé&u cho céac
phién Mega Livestream; Diéu phai thiét bi va van hanh ky thuat
Live.

CHUONG 05 + NOI DUNG 5 NGANH HANG, 5 CASE STUDIES, BANG GIA & 4 CONG BRIEF SO HOA

Ma Tran Chién Ludc 4P Nganh Hang, H6 SA Du An & Phéu

Thu Lead

Ca nhan hoa théng diép ban hang B2B theo 5 nganh hang trong
diém va chiing minh bang 5 hé sa du an thuc chién cé s6 liéu kiém

chung.

« 15 KOC: 3.000.000d
(200k/KoC)
« 25 KOC: 4.500.000d
(180k/KoC)
« 35 KOC: 5.250.000d
(150k/KoC)
- 50 KOC: 7.000.000d
(140k/KoC)

Phi quan 1y & van hanh
Agency: 15% - 20% tong ngan
sach Cast (Minh bach 100%
bang gia gdc KOC)

Tich hgp trong g6i Van hanh
San hodc theo chién dich Mega
Live



/giai-phap/nganh-hang-thoi-trang/
1. Nganh Th@i Trang & Thiét Ké

Thach thuc: Vong ddi mau ngén, ton kho 1€ size, ty 1& hoan hang TikTok cao (12-18%).
Giai phap 4P: Chuan hoa bang size giam hoan hang, day Short Video Phéi dé (OOTD) + Live gi6 vang + 35 KOC mac thu.
Minh chiing: Sugal Studio (0—400M), Grams Label (+418%), Iris (ROAS 17.19x).

/giai-phap/nganh-hang-gia-dung-bep/
2. Nganh Gia Dung & Thiét Bi Bép

Thach thuc: Hang ning cong kénh, phi ship lién tinh dat, khach e ngai bao hanh.
Giai phap 4P: Chién lugc Pa kho 3 mién (HN, BN, HCM), bat k&nh tu van chuyén & tra gop 0%, video test do bén Inox 304.
Minh chiing: Hannah Seyo (+353% GMV, 680M/th), HMH Bosch (+256%).

/giai-phap/nganh-hang-my-pham-beauty/
3. Nganh My Pham & Dugc My Pham

Thach thitc: Kiém duyét tif khda cdng dung cuc gat, gia thdu CPC cao, can niém tin I6n.
Giai phap 4P: Lén Shopee/TikTok Mall b&ng gidy cong bé chuén, phi 50 KOC review trai nghiém that, Combo nang AOV.
Minh chiing: Decumar, Linoa, khang nghi thanh céng 100% san pham.

/giai-phap/nganh-hang-fmcg-thuc-pham/

4.Nganh FMCG & Thuc Pham

Thach thic: Gia tri don & thap, han s dung ngén (Date), d& v& mép khi giao.
Giai phap 4P: Dong gdéi theo Thung/Léc/Combo gia dinh dé tdng AOV, Flash Sale ngay déi giai phdng tén kho theo Date.
Minh chuing: S(ia tréi cay ZinZin, Thiic uéng VGreen, Sita Ba Vi (BVM).

/giai-phap/nganh-hang-me-va-be/



5. Nganh Me & Bé Chinh Hang

Thach thic: Cac me bim cuc ky khat khe vé ngudn goc chinh hang va dé an toan.
Giai phap 4P: Xay dung gian hang Mall chuan muc, két hop chuyén gia/Hot Mom uy tin chia sé kién thiic nudi con & CRM mua I3p lai.
Minh chiing: Morinaga, WHP, ty & khach quay lai mua 1an 2 dat >42%.

5 TRANG CASE STUDIES DEEP-DIVE ( /case-studies/* ) Before / After Verified

1. Hannah Seyo — Gia Dung Inox (*/case-studies/hannah-seyo-gia-dung-inox/") +353% GMV (156M - 680M/th)
Chuén hoéa Perfect Store 60 SKU, chup anh concept Inox sdng béng, chay Shopee Ads tit khéa ngach va bling né Mega Camp dat dinh 430,7 triéu/ngay.

2. HMH Viét Nam — Thiét Bi Bép Bosch (*/case-studies/hmh-viet-nam-thiet-bi-bep/’) +256% Tang Trudng Thang 7
Giai bai toan hang céng kénh gia tri cao (15M-50M) bang chién Iugc Da kho 3 mién, kich hoat tra gép 0% va két hgp Google Shopping + CPAS.

3. Sugal Studio — Thdi Trang TikTok (*/case-studies/sugal-studio-thoi-trang-tiktok/") TU 0 > ~400 Triéu Sau 2 Thang
Xay dung tif con s6 0: Setup gid hang 7 ngay, san xuét 20 clip/thang, van hanh Live khung gi& vang 12h & 20h, kich hoat 35 KOC thdi trang.

4. Grams Label — Streetwear (*/case-studies/grams-label-thoi-trang-thiet-ke/") +418,45% GMV - 100% 5 Sao
G6i Setup Perfect Store + T6i uu SEO ngif nghia giup dat 10M GMV Organic/thdng hoan toan tu nhién vai 0 khiéu nai chat ludng.

5. Iris Clothes — Thai Trang Shopee (*/case-studies/iris-clothes-shopee-fashion/") ROAS Ky Luc 17.19x (195M GMV)
Phan tang SKU (Phéu - Chu luc - X& hang), loc tif khda phu dinh Shopee Ads méi ngay gilip thang 01/2026 dat ROAS 13 va thang 02/2026 dat ROAS 17.19x.

4 CONG BRIEF ONLINE SO HOA (" /brief-online/*’) Lead Gen Portals

Chuyén héa hoan toan 4 Tab Brief réi rac trong Google Sheets thanh 4 (ing dung Web Wizard 3 budc gilp tang ty 1& dién form 1&n >28%:




1. /brief-online/van-hanh-san/ (TU Tab Al. Brief - 20 truong)
Thu thap: Link Shop/Web, 3 USP thudng hiéu, Thi phan hién tai, D6i tugng KH, Danh sach 15-100 SKU phéu & 3 déi tha canh tranh.

2. /brief-online/booking-koc/ (TU Tab Brief Aff & Deal List - 16 cau)
Thu thap: Muc tiéu chién dich, Béc tinh & Gia ban SKU, Ngan sach Cast/Free Cast, Yéu cau KOC (Nano-Mega), Timeline & Bang Deal List 25 cét.

3. /brief-online/truyen-thong-branding/ (TU Tab Brief TT - 8 phan)
Thu thap: B6i canh thudng hiéu, Muc tiéu Brand/Performance, Chan dung KH 360°, Théng diép chinh, K&nh trién khai (Google/FB/Web/Fanpage) & Ngan sach.

4. /brief-online/short-video/ (TU Tab Brief Short Video - 11 ciu)
Thu thap: Géi s6 ludng (5/10/20 clip), Tuyén ndi dung (Chuyén gia/Ban hang/Trend), Y&u cau VJ, B6i canh phong thu & Géi chup anh Studio.

CHUONG 06 + KIEN TRUC KY THUAT, LO TRINH 4 SPRINTS & CORE WEB VITALS

Tech Stack Hién Pai & K& Hoach Trién Khai Production

Myc tiéu: LCP < 1.2s < INP < 50ms  CLS = 0.00

SPRINT 1 (TUAN 1-2)

Design System & Core Ul Primitives

Khdi tao Next.js 15 App Router + Tailwind CSS v4; Xay dung hé Token 60-30-10; Code bé Component Doppelrand Card, Button-in-Button CTA, Orbit SVG, Header Mega-
Menu 4 cot & Sticky Conversion Bar.



SPRINT 2 (TUAN 3-4)

Dung 9 Page Templates & 31 Trang Dich Vu

Hoan thién giao dién va dé toan bd ndi dung Copywriting cho Trang chu (10 sections), Cum Vé JunGo (4 trang), 5 Pillar Hubs L2 va 22 Trang dich vu chuyén sau L3.

SPRINT 3 (TUAN 5-6)

Interactive Calculator, 4 Briefs & Case Studies

Lap trinh bd may tinh Du toan chi phi & ROAS tai /bang-gia/du-toan-chi-phi/, 4 céng Brief Wizard tai /brief-online/* (két n6i Webhook vé Google Sheets/CRM), 5
Nganh hang & 5 Case Studies.

SPRINT 4 (TUAN 7)

Schema JSON-LD, Audit CWV & Go-Live

Tich hgp Schema Organization, Service, FAQPage, BreadcrumbList cho toan bd 46 URL; Kiém thir WCAG 2.2 AA, t6i uu PageSpeed = 95/100, cai dit GA4/GTM/Clarity va
nghiém thu Go-Live.

JunGo — Growth Marketing Partner » Phap nhan: CONG TY TNHH THUGNG MAI BIEN TU DIC ECOM (MST:
L) 0111430199) © 2026 JunGo.vn — A1l 9 Page Templates & 46 URLs
(

Tru sd: S6 134 phé Mai Anh Tuén, Phudng O Chg Dlra, Quan Dong Pa, Ha Noi « Hotline: 096.6672.492 (Mr. Bao)  Specified.
| 0396.371.626 (Mr. Hoa)




